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How We Conduct the Census

.

/ SELF
— RESPONSE

i) ()

MOTIVATE NONRESPONSE
PEOPLE TO FOLLOWUP

RESPOND

Y
e

TABULATE DATA AND

RELEASE CENSUS
SviTSF?ELlfoH Count eve_:ryone .once, SESULTS
COUNT only once, and in the right place.

Shape United States®
your future Census
START HERE > 2020




Why Is the 2020 Census Important?
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2020 Census 0 Responding is Easy

Self-response is easier than ever:

online, by phone, or by mail.

A You will be able to respond anytime,
anywhere, and from any device.

A You will be able to respond in English
or in one of the 12 select languages.
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2020 Census Language Program

Summary of Non -English Support

Internet SeltResponse (ISR) & A 12 NonEnglish Languages for ISR* and 13-Eaoglish Languages for CQA**:
Census Questionnaire Assistance (CQA)  Spanish, Chinese, Vietnamese, Korean, Russian, Arabic, Tagalog, Polish, French,
Haitian Creole, Portuguese, Japanese

* Chinese (Simplified) for ISR;
** Chinese landarin and Cantonese) for CQA
Language Selection Criter0,000 or more housing units

Language Guides (Video and Print) A 59 NonEnglish Languages

Language Glossaries A Language Guides include American Sign Language, braille, large print
Language ldentification Card

Paper Questionnaire & Mailing Materials A Spanish
Field Enumeration Instrument & Materia

Communications and Partnership Advertising Partnership and Promotional Materials in at least 12 {&oglish
Languages

Procedures and Materials to Support Partnership Specialists and Partners ing, ape
START HERE > 2020
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Additional Language
2020 Census

Beyond online and phone
response in the 12 non-English
languages:

A Print and video language guides
available online in 59 non-English
languages

Language glossaries for the 59
non-English languages provide
key terminology to bilingual staff

Partnership specialists will be
hired from within local
communities, emphasizing the
importance of communicating in
local languages.
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Burmese

Czech Yiddish

Turkish

Hebrew

Telugu Bulgarian

Polish
Tagalog

Tamil Portuguese

Italian Malayalam

Korean
Arabic

Tigrinya Russian

Spanish

French

Chinese
Farsi

Slovak
Sinhala

Punjabi Viethamese

Japanese Haitian Creole

German
Gujarati

Lithuanian
Dutch
Nepali

Ambharic Khmer

_ Twi Greek Lao
Navajo lgbo Swahili

Yoruba

Somali
Albanian

Marathi American Sign Language

Bengali

Armenian

Support for the

Indonesian

Hindi .
Romanian

Hmong
Serbian
Ukrainian

Bosnian

Thai Urdu

Croatian

llocano

Hungarian
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Self Response
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®




Self-Response Mall Strategy

Acg2nLl ySt RSaAaAIYY LYGSNysSa cC  wRL
contact) and Internet Choice (questionnaire on first S M T WT F s

D2 3 4
contact) 1121314 5 6 7 8 9 10 11

. . .o . 18 19 20 21 12 13 14 15 16 17 18
A Internet First panel is divided into four cohorts to best 53 23 24 35 36 27 38 19 20 51 23 23 24 35

distribute calls to Census Questionnaire Assistance 29 30 31 26 27 28 29 30

A Internet Choice panel is in a single cohort, mailed on the

same schedule as Internet First, Cohort 2

Mailing 1 Mailing 2 Mailing 3* Mailing 4* Mailing 5*
Letter (Internet=irst)or Letter Postcard Letter + GLOQa Y
Cohort Letter + Questionnaire Questionnaire Postcard
(Internet Choice)
March 12, 2020 March 16, 2020 March 26, 2020  April 8, 2020 April 20, 2020
March 13, 2020 March 17, 2020 March 27,2020 April 9, 2020 April 20, 2020
March 19, 2020 March 23, 2020  April 2, 2020 April 15, 2020 April27, 2020

March 20, 2020 March 24, 2020  April 3, 2020 April 16, 2020 April 27, 2020

Internet First

Shape United States®
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Nonresponse Followup

Collect data from all
households, including group
and unique living arrangements

Field workers will use handheld
devices for collecting the data
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Different Approaches for Different
Parts of the Country

AUpdate Leave
AUpdate Enumerate
ARemote Alaska
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Special Populations o Group Quarters
and Service -Based Enumerations

We go to extraordinary lengths to count everyone once, only once, and in the right place

A Group Quarters (GQs) Enumeration
A Places where people live or stay, in a group living arrangement, that are owned or managed by
an entity or organization providing housing and/or services for the residents
A Service -Based Enumeration
A Provides an opportunity for people without conventional housing or people experiencing
homelessness to be included in the census by enumerating them at places where they receive
services or at pre -identified outdoor locations.
A Enumeration at Transitory Locations
A Highly mobile populations that do not have a usual home elsewhere (e.g. campgrounds,
recreational vehicle parks, marinas, hotels and motels, racetracks, circuses, or carnivals).
A Federally Affiliated Count Overseas
A Obtain counts by home state of U.S. military and federal civilian employees stationed overseas
and their dependents living with them.
A Military Enumeration
A Involves enumeration of people living in GQs (or barracks) on military installations or military
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2020 Census o Safe and Confidential




How IPC Helps Support This Effort




2020 Census Integrated Partnership and
Communications (IPC) Operation

The Integrated Partnership and

Communications operation

communicates the importance of EARNED, SHARED, AND
participating in the 2020 Census to the
entire population of the 50 states, the AN ATT N ) @

OWNED MEDIA o PARTNERSHIP PROGRAM

2020 (1} CAMPAIGN

District of Columbia, and Puerto Rico to: OPTIMIZATION

. MEDIA PLANNING R e STATISTICS
A Engage and motivate people to self - AND BUYING LG\ @l ) INscHooLs

respond, preferably via the internet

Raise and keep awareness high DEVE&E&R’E o R RESEARCH
throughout the entire 2020 Census to Rl R AND ANALYTICS

encourage response

STAKEHOLDER ENGAGEMENT FIELD RECRUITMENT
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Connecting to All Audiences

Lead Agency Audience

CULTURE ONE WORLD U.S. Hispanic

carol- h:-williams

L Black/African American

g‘ 9 American Indian/Alaskan Native (AIAN)

G Native Hawaiian/Pacific Islander (NHPI)
Kalaimoku

TDW

LS

Asian American

Diverse Mass

Puerto Rico
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Recruitment Advertising
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